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The purpose of the article is to evaluate the nature and implications of implementing social responsibility of business
(SRB) in practice of manufacturing companies.

Research methods. In the process of research mainly were used method of institutional economics for interpretation of
SRB essence and consequences of implementation of its concept in practical activity of market economy subjects, mono-
graphic method for analysis of scientific achievements of domestic and foreign scientists, empirical method for study of the
impact of some of the world's leading companies in the Global CSR 100 ranking, abstract and logical methods for generaliza-
tion and formulation of conclusions.

Research results. Using an institutional approach to the analysis of corporate social responsibility, in particular the ex-
istence of opportunistic behavior among companies-producers, political rent seeking both from manufacturing companies
lobbying their interests in the legislature and from the bureaucracy charged with overseeing the activities of manufacturing
companies, the negative externalities of the majority of companies’ SRB practice, the absence of generally accepted inter-
national practice of defining corporate social responsibility, a rigid system of control and punishment for its non-
compliance, the authors emphasize that the existing system of implementation of corporate social responsibility brings
more harm to society than benefits. The authors substantiate the absence of the institute of social responsibility of
business, propose their definition of the category "social responsibility of business” and highlight the problems of creating
an effective institute of social responsibility of business.

Elements of scientific novelty. The imperfection of the existing SRB concept as well as the absence of the institute of
"social responsibility of business” are proved. The very negative consequences of the implementation of the existing CRB
concept in the practical activity of market economy entities for the world community are outlined. The author's vision of
the essence of SRB is formulated on the basis of the institutional approach.

Practical significance. It is possible to use the proposed approach in the institutionalization of SRB. Refs.: 33.
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Scientific problem. The environmental and planet require national and global producers
social disasters that are increasing on our to seek ways to maintain legitimacy within
society and increase business resilience by
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Ukrainian scientists are confidently pro-
moting the idea of introducing a global SRB
trend into the economy without analyzing the
negative practices of its implementation in
the world. But in the world there is also an
increase in public resistance among the active
population of the world (for example, the
website "Anti Corporate Social Responsibil-
ity"), and among scientists [6, 7, 12], who see
threats from the implementation of the SRB in
a state that it currently exists in. While Indian
farmers shutting down Coca Cola bottling
plants [6] because they had breached the
conditions of its operating licence and medi-
cal science recognizes the harm of Coca Cola
consumption for the human body [23], Coca
Cola company continues to report annually on
its corporate social responsibility. European
integration vector of Ukrainian development
and corresponding orientation of domestic
business to European programs and standards,
exacerbation of social and environmental
problems that are constantly occurring in the
country, creating social tension in society and
environmental threat to the nation, increase
the relevance of the SRB issue.

Increasing environmental and social crisis
in the world against the backdrop of an in-
crease in the number of companies who issue
corporate social responsibility (CSR) reports
and the rapid development of theoretical and
practical experience in the world scientific
community on the need for implementation
and the positive effects of SRB are evidence
of gaps in the the chosen methodology for the
study of SRB problems.

Economic theory already had the experi-
ence of world crises that could not be ex-
plained and predicted using the orthodox
mainstream methodology of the modern eco-
nomic science, and only after turning to the
methodology of institutionalism, has found
the answers to the vast majority of questions,
for which many institutionalists were noted by
the Nobel Prize for their research.

It is well known that when choosing the
wrong input, one cannot count on the cor-
rectness of the final results of the study.
Thus, the problem arises of identifying false
approaches to theoretical development and
implementation of SRB in the organization ac-
tivities.

In our opinion, the above-mentioned prob-
lem of SRB implementation should be re-
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searched from the perspective of the institu-
tional approach.

Analysis of recent researches and publi-
cations. Until recently, the category "social
responsibility” was in the subject plane of ex-
clusively philosophical and ethical academic
discourse, the content of which was non-legal
responsibility to humanity, conscience, histo-
ry, God. The idea of SRB in scientific thought
began to spread from the 1950s.

Most foreign researchers of the XXI century
consider SRB as the source of institutional
pressure [15]. Their institutional analysis of
SRB is based on the application of the institu-
tional isomorphism proposed by American neo-
institutionalists, which is as follows: to acquire
the necessary legitimacy to operate successful-
ly within society, organizations must respond
to and/or reflect the values and expectations
resulting from institutions by internally incor-
porating elements of the institution in such
things as their products, policies, programs and
language. In doing this, many organizations
recreate already accepted practices and mimic
socially legitimate ideas resulting in a decreas-
ing heterogeneity of responses to the institu-
tion known as isomorphism... Isomorphism can
be created by three types of pressures: coer-
cive, mimetic and normative. Coercive isomor-
phism results from both formal and informal
pressures on organizations to reflect the social
and ecological expectations of the society of
which they are a part and of the organizations
on which they depend. Mimetic isomorphism
results when organizations model themselves
on other organizations due to uncertainties in
their operating environment (i.e. the practices
of competitors) [1]. Normative isomorphism
results primarily from the conscious formation
of social responsibility through education.
While the three types of isomorphic pressures
often intermingle, they may lead to different
outcomes adoption of different approaches to
CSR [15].

Unfortunately, in the SRB studies done by
Ukrainian scientists isomorphism and its forms
were mentioned in only one publication [32]
and have not been properly developed in sub-
sequent publications.

Institutional approach to analysis of SRB is
quite widespread in the research of the inter-
national scientific community. For example,
Sanket & Mishra uses institutional theory as a
lens to explain CSR activities of organizations.
They, in particular, focuses on three specific
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areas in CSR: CSR as a substitute for institu-
tional mechanisms, CSR focus of multinational
corporations and CSR reporting [16]. Bondy
explores the existence of an institution of
CSR, providing conceptual and empirical evi-
dence that this institution in fact exists, and
that it can be identified through the practices
that are associated with it [1]. Martinez et al.
presented a review on the main contributions
of authors and institutions in relation to the
promotion of social responsibility, focusing on
two complementary trends that have gained
prominence as theoretical support: institu-
tional theory and stakeholder approach [13].

In our opinion, research that criticize SRB
deserve special attention. Levitt’s article
«The Dangers of Social Responsibility» was the
beginning of social responsibility criticism. In
particular, he emphasized that business at-
tention to the development of schools, hospi-
tals and social services is nothing more than a
"new orthodoxy", a "new feudalism”, a concept
that leads to the destruction of capitalism.
Scientist stressed that a business is more like-
ly to survive if it abandons SRB, that is, if
long-term profit maximization remains the
only goal in theory and in practice [12]. The
follower of this thought was the Nobel Prize
winner Friedman M., who believed that SRB
was to increase companies’ profits under fair
and open competition, without resorting to
fraud. The search for funds for social needs
should be addressed by society, government
and the citizens themselves [7].

There is still no consensus among research-
ers on the link between SRB and financial per-
formance. Some, having analyzed many re-
searches in Malaysia, Australia, UK, Indonesia,
Sri Lanka, Nigerian, and Jordan, claim that re-
gression analysis documents significant evi-
dence to support a positive relationship be-
tween CSR performance and profitability [11].
Some scholars and practitioners argue, that
due to the fact that the main objective of the
organization is to generate profits for share-
holders, the payoff for investment in CSR is
still in doubt [26]. As Smith & Langford note,
allocating attention and resources to CSR may
not be as advantageous as investing in the im-
provement of core human resource practices,
when the goal is to improve employee en-
gagement [18]. Although the companies should
take advantage of every opportunity to apply
socially responsible practices, by behaving in
an altruistic way, they can worsen the results
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of their financial performance, and stock mar-
ket mechanisms can react to this [26].

In recent years, SRB research has increas-
ingly attracted the attention of Ukrainian sci-
entists, especially those in microeconomic
management. The works devoted to SRB de-
velopment are written by Ukrainian scientist:
Yu. O. Lupenko, P. T. Sabluk, A.M. Kolot,
V.P. Zvonar, O.A. Hrishnova, T.0O. Zinchuk,
N.M. Sirenko, O.B. Mnykh, L.M. Matrosova,
M. Saprykina, A. Zinchenko, L.M. Levkivska,
T.V.Shvets, A.V. Burkovska, Ye.V. Levkivskyi
and other.

Prominent agricultural scientists M. Y. Ma-
lik, V. A. Mamchur, O. H. Shpykuliak made a
significant contribution to the implementation
of CSR in Ukraine. They scientifically and ana-
lytically evaluate modern practices of ensur-
ing of social responsibility of agrarian entre-
preneurship subjects, in particular, large in-
tegrated agribusinesses in projection of valua-
tion of their social responsibility level in soci-
ety [31], Also, M.M. Ihnatenko, who re-
searched theoretical basis for determining the
entity, directions, forms and volumes of CSR
agricultural and food enterprises is outlined
[27], a Takox substantiate the selection and
implementation of tools and means of enhanc-
ing the social responsibility of subjects of ag-
ribusiness environmental component, includ-
ing on basis of prudent use of genetically
modified organisms (GMOs) and development
of manufacture of organic products related to
food security in general [28].

Researchers of Ptoukha Institute for De-
mography and Social Studies of the NAS of
Ukraine explored methodological background
for the research of the social responsibility,
its historical transformation, its genesis and
the patterns of formation of its modern eco-
nomic content. The role and functions of the
institutes for social responsibility in the sys-
tem of social relations, including the state
and local level, are revealed [30]. But the
Ukrainian researchers and the vast majority of
foreign ones, in our opinion, do not take in
consideration an invaluable discovery, which
is a model of a person with opportunistic be-
havior, developed by 0. Williamson, which
involves the pursuit of the individual's inter-
ests, including fraudulently, meaning obvious
forms of deception, such as lies, theft, fraud,
but hardly limited to them [24]. Such im-
portant concepts of institutionalism as "seek-
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ing political rent" and "externalities” remained
outside the attention of researchers.

Analysis of recent researches and publica-
tions of foreign and Ukrainian scholars have
proven that the methodology for investigating
the problem of effective implementation of
SRB in companies’ activities requires a deep
and comprehensive institutional approach, as
it is the most applied school of economic the-
ory, and whose researchers have been repeat-
edly recognized by the Nobel Prize.

Therefore, methodological individualism
will be used to analyze SRB, a principle accord-
ing to which society is regarded as the sum of
individuals. Namely, the research will be based
on the following institutional postulates:

1. The rationality of the individual in the in-
stitutional economic theory means that every-
one - from the average citizen of the country
to the president - is guided in their activities
primarily by economic principle, that is, com-
paring marginal benefits and marginal costs.

2. A person in his actions always strives to
maximize his gain and, in pursuit of his own
interests, is ready to use deceit, violation of
the law or norms of morality, that is, to use
opportunistic behavior. In order to reduce the
consequences of such behavior, a state appa-
ratus of violence is needed, which should
monitor the actions of individuals and, in the
detection of harmful behavior, punish them.

3. Transactional costs of compliance moni-
tor and penalties for violations are required to
expose opportunistic behavior of members of
society.

4. To expose the opportunistic behavior of
members of society, transaction costs are re-
quired to compliance and punish them in the
event of their violation.

5. The state is not an impersonal sub-
stance, but individuals in positions of legisla-
tive and executive power that may have per-
sonal interests that conflict with the public
and behave opportunistically.

6. Political and economic methods are used
to analyze political decision-making by which
people use governmental institutions in their
own interests (public choice theory).

7. Political rent is revenue that is the
source of special government benefits, subsi-
dies, and other privileges. Its main means of
obtaining: lobbying firms with regulations and
legislation, as well as corruption. The effort
of a particular individual, firm or association
of firms to obtain benefits through manipula-
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tion of the economic and regulatory environ-
ment rather than their own economic activi-
ties; In this way, the desire for rent differs
from the economic rent, which is connected
with the fulfillment of rent of certain eco-
nomic functions in the field of production (for
example, land rent is impossible without con-
ducting agrarian production). At present, the
desire to rent is most often associated with
state regulation of the economy and the use
of state power by private players. Since the
desire for rent is not related to economic ac-
tivity, but only to redistribution, it can result
in economic losses to society.

8. The evolutionary nature of the economy.
The driving force of the economy along with
material factors are spiritual, moral, legal and
other elements in historical development.

9. The formation of the individual and even
his needs are influenced by institutions - ac-
cording to Douglas North's definition it’s the
"rules of the game" in society, the mechanisms
that ensure their fulfillment, and the norms of
behavior that structure repeated interactions
between people.

The purpose of the article is to evaluate
the nature and implications of implementing
social responsibility of business (SRB) in prac-
tice of manufacturing companies.

Research results. The SRB concept devel-
opment is associated with Bowen who defined
CSR as a social obligation. SRB meaning is
viewed from different sides as: obligation, vol-
unteerism, altruism, managerial control, sus-
tainable development, wealth creation balanc-
ing interests, ethical behavior, business strate-
gy, orientation to values, moral standards,
supply-demand ratio, morality, transparency,
coordination of interests to ensure harmony,
citizenship, private initiative, sense of commu-
nity, capitalism transformation, environmental
protection and social issues, and responsibili-
ties in different aspects of performance [26],
source of institutional pressure, strategy to
avoid regulations and costly repercussion, such
as fines, lawsuits, consumer boycotts and de-
crease in sales [15] etc. In a span of only
10 years the European Commission has changed
the meaning of social responsibility from "Initi-
ative": "Corporate social responsibility is essen-
tially a concept whereby companies decide
voluntarily to contribute to a better society
and a cleaner environment” [4] to "Integrating
processes”: Implementing social responsibility,
companies need processes integrating social,
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environmental, ethical, human rights, into ed-
ucation, training and research and consumer
issues into business operations [5]. Analyzing
the importance of corporate social responsibil-
ity to the organization, often the aspects of
marketing, competition, profit, influence on
consumers’ decisions are emphasized [26]. The
lack of internationally accepted definition of
CSB and CSR and the various interpretations of
their meaning create conditions for the unjus-
tified positioning of business entities as socially
responsible, misleading stakeholders regarding
their goodwill.

Institutional theory is an extremely useful
lens for CSR research, as it is considered in its
business context. Theories that are commonly
used in this field, such as the theory of stake-
holders or social contract theory, consider
CSR largely isolated from the rest of the busi-
ness and therefore tend to have one of the
following two effects: 1. either it ignores or
minimizes the very real imperatives and re-
sponsibilities associated with the dominant
business institution - the traditional business
model - which creates a strong tension for
those who want to adopt a more responsible
business model, or only 2. for the instumen-
talni aspects (business case) that support a
single imperative of fiduciary duty in the tra-
ditional business model. There is a clear need
to use other theories to expand and enrich our
understanding of CSR [1].

One cannot agree with the statement by
Roszkowska-Menkes and Aluchna: "... despite
the underlying assumption of the voluntariness
of CSR on the operational level it is well devel-
oped both with respect to institutional guide-
lines and requirements as well as corporate
practice. This institutionalization is understood
as norms and guidelines for different policies
and procedures such as assuring respect for
human rights, anti-corruption, antidiscrimina-
tion, product and work safety, environmental
protection. Additionally, institutionalization is
provided by internationally recognized stand-
ards for reporting (GRI, IIRC)" [15]. Institution-
alization of CSR is possible only when there are
clearly defined rules (regulations) and rigid
mechanisms for monitoring their implementa-
tion. These authors contradict themselves by
continuing their research stating that "... a
number of shortcomings, such as lack of uni-
versally accepted definition, principles and
scope and abuses related mostly to companies’
hiporcrisy accompanying CSR activities...” [15].
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With this thesis, they argue for unformed state
of CSR as an institution.

Orientation selectivity often noticeable in
companies’ CSR practice (e.g., only to the en-
vironment protection, only to philanthropy,
etc.) shows lack of valuable CSR maturity
[26]. But this has extremely negative conse-
quences for society. Spending a million dol-
lars, for example, on charity, the company
positions itself as socially responsible and cre-
ates products whose production is detrimental
to society (whether through environmental
pollution, or harm as a result of its product
consumption, etc.). As a result, while society
spends billions of dollars on the treatment or
/ and purification of the polluted environ-
ment, the so-called "companies’ CSR practice”
get billions in revenue.

This is evidenced by the consequences of
the activities of the most famous "companies’
CSR practice”. For example, at a time when
Google was penalized (not for the first time)
by EU Commission on record $ 5,06 billion for
an abuse of a dominant position [22], the same
year Reputation Institute has released its an-
nual Global CSR RepTrak®100, which highlights
the companies that have the best reputations
for CSR... Google tops the ranking for the sec-
ond year in a row, with a significant lead over
all other companies in the ranking [21]. It is
also well known that one of the leaders in this
rating Microsoft got caught in a series of Sex-
ism and Harassment scandals [25].

Another striking example. Monsanto com-
pany, which was rated by Corporate Responsi-
bility Magazine (CR Magazine) number 25 in
2018 among the most socially responsible
American companies [14] and which Ukrainian
scientist Koval L.P. in his publication takes as
the model of a highly socially responsible
company that plans to allocate about
400 thousand UAH for social projects in
2019 [29], loses the courts to ordinary Ameri-
can citizens who prove that its products
caused cancer [2]. However, despite the fact
that the EU Commission in December drew
criticism for renewing the license for glypho-
sate, Germany and France have meanwhile
taken steps to phase out use of the weedkiller
[2], aggressive lobbying behavior led Monsanto
to the decisions it needed - extension of
glyphosate licence by 5 years by EU Commis-
sion sparking mass protests across the conti-
nent [3]. Sadly, Bayer company with CSR,
which in 2018 absorbed the world's largest
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producer of GMO products Monsanto, not only
did not destroy socially irresponsible behavior
of Monsanto, but itself began to show signs of
such behavior. For example, Bayer said it
would not introduce genetically modified
crops in Europe after its gigantic takeover of
US seed and pesticide producer Monsanto [10],
thus positioning itself as a socially responsible
company only within the European territory. In
2019 p., despite the promise made to European
countries, French, German farmers found ge-
netically modified organisms (GMOs) in seeds
sold by the Bayer company [19].

Corporations like Monsanto have limitless
resources to buy political power through lobby-
ing. Not only are they represented by numer-
ous lobbying associations at every level from
local to global, they also have an army of
hired-gun lobbyists, fund scientists to act as
their mouthpiece, and participate in ‘green-
washing’ projects.EU institutions and the US
government often actively solicit corporations
to lobby them, giving corporations privileged
access to decision-making. This perverse sym-
biosis allows corporations to capture decision-
making, but leads to hollowed out democracy,
environmental disaster, and grave social injus-
tice. There are roughly three fields of industry
lobbying: directly targeting decision-makers;
PR and propaganda; and undermining science.
Broadly three types of actors exist: those giv-
ing the orders, those following them, and those
who are accomplices to these attempts [9].
CSR is based on the values that focus on the
need for changes in the current business model
to reflect broader social issues that protect the
future of the planet [1].

We cannot agree on a clear statement by
Tkachenko & Seliverstova, that "... SRB is a
necessity both for owners of enterprises and
for workers, consumers of goods and services,
business partners, state institutions and socie-
ty as a whole. The combination of the inter-
ests of all these parties reflects the need for
CSR, which is aimed at achieving social har-
mony... Introducing CSR strategies at the en-
terprises provides them with specific benefits,
in particular, improvement of management
through risk prevention; improvement of rep-
utation management; increase in sales vol-
umes and market share; motivation of em-
ployees; optimization of operational processes
and cost reduction; loyalty of investors; im-
provement of financial performance indica-
tors; establishing relations with the public
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sector and society, etc.” [20]. If it were all so
clear, there would be no problems with the
implementation of CRB and the negative con-
sequences of the activities of the so-called
"socially responsible” organizations.

The use of an institutional approach to
content, the practice of applying SRB to man-
ufacturing companies and its negative effects,
suggests that the lack of internationally ac-
cepted definition of SRB and CSR and the var-
ious interpretations of their meaning create
conditions for the unjustified positioning of
business entities as socially responsible, mis-
leading stakeholders regarding their goodwill.

Thus, we support the opinion of Friedman
[7] about the negative aspects of CRB, who
argued that if managers spend corporate
funds on projects that do not aim to maximize
profits, then the effectiveness of the market
mechanism will be undermined and resources
will be inefficiently distributed in the econo-
my. In his work «Capitalism and Freedom» [8]
Friedman the calls CRB idea a disruptive doc-
trine in a free society, emphasizing that CRB
comes down to a single thing, namely the use
of available resources and the pursuit of ac-
tivities aimed at increasing their profits in an
open and free competition environment with-
out fraud.

Friedman's idea is supported by Ukrainian
scientists MI Malik, VA Mamchur and OG
Shpikulyak, who believe that "... it is the level
of profit that determines the level of social
responsibility” of the enterprise [32, p. 11].

If we approach this problem from the
standpoint of neo-institutionalism, then we
must compare the costs for society to elimi-
nate the negative externalities of the compa-
ny and the benefits that society receives from
the production of this product, taking into ac-
count the charitable costs of the company. If
we approach business analysis from this point
of view, in our opinion, most companies would
be eliminated from the list of companies’ with
CSR practice.

But it should be noted here that the neo-
institutional theory of social choice warns:
representatives of government bodies charged
with analyzing public expenditures and bene-
fits belong to a bureaucracy that is always
aimed at getting a "political rent” by colluding
with companies and receiving bribes and
providing inaccurate results from analyzing
the impact of companies.
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As a rule, "organizations merely reflect the
expectations of society with no interest in
changing the operations practices of the or-
ganization (called decoupled responses)” [1].
Scientists, who base their research on the or-
thodox methodology of economic theory,
which relies on the model of "economic man”
("homo economicus”) are sure, that if they
prove significant positive correlation between
SRB and commercial benefits, then all organi-
zations will knowingly, without any institu-
tional pressure from the stake holders, begin
to operate in accordance with the SRB princi-
ples. Therefore, the vast majority of SRB re-
searchers attempt to prove this theorem. But
institutional theory, based on the opportunis-
tic behavior of individuals, evidences that
companies have any incentive to conduct
their business socially responsible. They will
(and indeed do) look for ways to advertise
themselves as socially responsible, but in real-
ity, only imitate this activity. Therefore, in
this case, the state should define a clear legal
scope for SRB, as well as create strict control
both by state bodies and by the media and
non-profit organizations. Violations should be
punished with the removal of the company
from the list of companies with CSR practice.

We fully agree with the conclusions of
Roszkowska-Menkes & Aluchna: Charitable CSR
activities are not related to the core business
strategy - they focus on “altruistic” giving
back to the society or compensating negative
impacts, but do not include any attempts to
minimize those impacts. CSR is understood as
a way in which the company redistributes val-
ue, rather than generates it... what has come
to be called corporate social responsibility has
become a key marketing and branding tool for
most large and medium-sized companies. In
this promotional mode CSR is used as a PR...
CSR programs, rarely related to the core busi-
ness strategy, are usually created by market-
ing or PR units, and are limited to cosmetic
actions, the centerpiece of which are often
glossy CSR reports. Still the main objective is
to generate as much profit as possible no mat-
ter what impact it might have on society and
environment. If the impact turns out to be
negative, then managers decide to donate
some portion of the profits for social causes,
making sure that their generosity attracts ap-
propriate media attention [15].

Social and environmental programs are also
harnessed in order to reduce political costs,
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such as taxes and fees and may also help
company to obtain certain benefits from the
government and justify their profits. While
concentrating on shareholder value maximiza-
tion, firm does the least that is required ei-
ther by law or by social expectations and its
CSR activities are limited to ad hoc programs
aimed at keeping the civil pressure down and
often accompanied by company’s hypocrisy
[15]. In our opinion, an organization whose
activities are detrimental to human health
cannot position itself as a socially responsible
manufacturer, so we propose such a definition
of SRB - an activity of organizations that does
not have negative consequences for both the
individual and society as a whole.

According to U.S. data, since the mid 80-
ies of the last century, i.e. from the time of
the peak of corporate philanthropy, the share
of donations in income of affiliates decreased
by nearly half. Now on philanthropy in the
United States spent approximately 1.5% of the
profits of the companies in the UK about 0.4%,
and in Ukraine - about 11,0% [27, p. 82]. Ac-
cording to results of the research the majority
of Ukrainian companies (83%) implement cor-
porate social responsibility policy. Among the
most widespread areas of CSR imple-
mentation there is also a policy for develop-
ment and improvement of conditions for staff
(76%) and assistance to ATO warriors and resi-
dents of the ATO zone (30%) [33, p. 47]. How-
ever, M.M. Ignatenko states, "... even at the
leading domestic agricultural enterprises, its
level does not reach international standards "
[28, p. 58].

One problem that hinders the effective im-
plementation of SRB not only in Ukraine but
also in the world is the use of different ap-
proaches and analytical tools for evaluating
SRB. Some elements of this toolkit are used
solely at the enterprise level, while others
pay attention to the positioning of business in
society as a whole. There are also known ap-
proaches that set only directions for evaluat-
ing company performance. Creating a clear
system of quantitative evaluation of measures
for implementation of the principles of social
responsibility and control over their compli-
ance in all areas in their business structure
will allow to unify information about its social
orientation.

Thus, an analysis of the development of
the theory and practice of SRB implementa-
tion in developed countries of the world has
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shown the lack of development of this con-
cept, which is used by dishonest players in the
world market to enhance the image of their
company. In Ukraine, there are no objective
prerequisites for introducing social responsi-
bility into domestic business. The state should
take over the resolutions of social and envi-
ronmental problems that arise or may arise as
a result of Ukrainian business activities.

Conclusions. The analysis of the meaning
and the negative consequences of the imple-
mentation of CRB in the practical activities of
business organizations, allows to draw conclu-
sions unpopular for the scientific, especially
Ukrainian, community:

1. No CRB institution has been established
at the national or world levels at this time, as
there are no certain features of the CRB: a
clear and unambiguous definition of the CRB,
the obligation to execute and a system of
penalties for non-compliance, leading to so-
cially irresponsible actions by business enti-
ties, who position themselves as "socially re-
sponsible”, causing irreparable harm to indi-
vidual nations and to humanity as a whole.
Institutionalism does not recognize the exist-
ence of a non-performing institution (this ap-
plies to both formal and informal institutions).

2. At present, the consciousness of man-
kind, its moral and spiritual values, especially
those of business, are not ready at this histor-
ical stage of civilization for the introduction
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of an informal CRB institution, so the creation
of a formal CRB institution is, in our view, the
only way to form an effective CRB system.

3. The idea of CRB, which was to stop the
development of environmental and social cri-
ses, has become only a powerful marketing
tool that has allowed billions of profits (at
least a few million, for example, in social pro-
jects) to position the organization as "socially
responsible”. At the same time, its core activi-
ties continued to deepen the environmental
and / or social global crises. Therefore, the
existing CRB implementation system does
more harm to society than benefits.

4. The state should not delegate the func-
tions of meeting the social and environmental
needs to the businesses, since they are not pe-
culiar to it and contradict its main purpose -
profit maximization.

5. Without prejudice to the need of im-
plementation of CRB in the activities of busi-
ness organizations, it is necessary to review
the mechanisms for its practical implementa-
tion, especially regarding the legal definition
of its meaning, mechanisms of rigid state con-
trol and an effective system of punishment for
its non-compliance.

The authors see a further direction of their
research in the deep analysis of the practice
of isomorphism in CRB, as well as in the study
of the peculiarities of the implementation of
CRB in a highly corrupt economy.
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Hosikosa H./l., OsuapeHko /1.B., Oxenescbka T.C. CouiasbHa g8idnosidanbHicmb 6i3Hecy: iHcmumyyioHaabHuli nioxid

Mema cmammi - oyiHumu npupody ma HacniOKu 8nposadKeHHA couiasbHOi B8idnosidasnbHocmi 6i3Hecy (CBB) y npakmuyHy

OigbHicmb cy6'ekmMiB 20cN0OAaprOBAHHS.

Memoduka docnidxkeHHA. Y npoyeci 00cnideHHs BUKOPUCMAHO OCHosHUlU Memod iHcmumyyioHaniamy - memodosio2iqHul iH-
ousidyaniam (maymadeHHA cymHocmi CBb ma Hacnidkis snposad:keHHA i1 KoHUenuii y npakmuyHy Jis/ibHicmb cy6'eKmis puHKosoi
EeKOHOMIKU), a MaKox MoHoepagiyHull (aHaniz Haykosux 3006YmKi8 YKpaiHCbKUX Ma 3aKOpOOHHUX Y4YeHuX), emnipuyHul (doci-
OKeHHA He2amusHUX HACMioOKi8 dissibHocmi desKux c8imosux KomnaHill, wjo 3alimarome npogidHi micusa y pelimuxey Global CSR 100),
ma abcmpakmHo-so02ivHull (y3azaibHeHHs ma opMyIOBAHHA BUCHOBKIB) Memodu.

Pe3ynbmamu docnidxkeHHA. Bukopucmosyroyu iHcmumyyioHansHul nidxid do aHanizy CBb, 30kpema HassHicmb onopmyHicmu-
4YHOT NoBediHKU KOMNaHili-8UpO6HUKi8, NoNimuy4HOi peHmu (SK 3 60Ky KOMNaHil-8upobHUKi8, /106il0rYux 80T iHmepecu y 3aKoHoOa-
BYUX op2aHax, mak i 3 6oky 6ropokpamii, AKil dopy4eHo KOHMPOo/ib 3a OiA/IbHICMI0 KOMNAHil-8UPOBHUKIB), He2amuBHUX 308HIiWHIX
epekmis 8i0 dianbHocmi GinbWocmi mak 38aHuUx "coyianbHo sidnosidanbHUX" Kopnopayili, 8iocymHicmb 3azasbHonpuliHAMo20 8
MIXXHApoOHil npakmuyi susHadyeHHA CBB, »0pCcmKoi cucmemu KOHMPOJI0 Ma NOKApaHHA 3a i HeAoOMPUMAHHSA, HA20/10WYEMbCS, WO
HassHa cucmema snposadxeHHs CBb npuHocumb cycnizibcmay 6inbwe WwKoou, aHix sueio.

06rpyHmosaHo gidcymHicmes iHcmumymy CBb, 3anponoHo8aHo asmopcbKe 8U3HAYeHHA Kameaopii “coyiasibHa sidnosidasnbHicmeb
6i3Hecy” ma suokpemsaeHo npobsiemMu cmeopeHHA edekmusHo20 iHcmumymy CBb.

EneMeHmu Haykosoi HoBu3HU. /[losedeHO HeOOCKoHanicmb icHy4oi KoHyenyii CBb, a makoxk s8iocymHicms iHcmumymy "coyia-
JIbHa 8idnosidanbHicmb 6i3Hecy". OkpecneHi skpall HeeamusHi HacioKuU 018 c8imoBoi cnifbHOMU 8i0 BNPOBAJKEeHHSA iCHYIOHOT KOH-
uenyii CBb y npakmuyHy 0ianbHicmb cy6'ekKmiB puHKoBoi ekoHoMiKku. Ha ocHosi iHcmumyuyioHanbHo20 nidxody copmyibosaHe as-

mopcbKe 6a4yeHHA CymHoCmi ybo20 iHcmumymy.

MpakmuyHa 3Haqywjicmb. [lons2ae y MoOXAUBOCMI BUKOPUCMAHHA 3aNPONOHOBAHO20 hidxody npu iHcmumyuyioHanizayii CBb.

bi6nioep.: 33.
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Hosukosa H./1., Os4yapeHko J1.B., Oxenesckas T.C. CoyuasibHas omsemcmaeHHOCMb 6u3Heca: UHCMUMYYUOHA/IbHbIU Nodxod

Lenb cmambu - oyeHums npupody u nociedcmsus sHedpeHuA coyuasibHoli omsemcmaeHHocmu 6u3Heca (COb) 8 npakmuye-
CKyto desme/ibHOCMb Cy6beKkmos x03AlUcmBo8aHus.

Memoduka uccnedosaHus. B npoyecce ucciedosaHus Uucno/ib308aHbl OCHOBHOU Memod UHCMUMYYUOHAIU3Ma - MmemodoJsioauye-
ckuli uHdusudyanusm (moskosaHue cyujHocmu COBb u nocnedcmsuli BHeOpeHUA e€é KOHUenyuu 8 npakmu4eckylo oesmesibHoCmb
cy6EeKMOB pbIHOYHOU 3KOHOMUKU), a Makxe moHozpaguyeckull (aHanu3 Hay4YHbix docmuxeHull YKPAUHCKUX U 3apY6eKHbIX yde-
HbIX), 3MnupuYeckuli (uccredosaHue He2amusHbIX nociedcmsull desmesIbHOCMU HeKOmMOopbIX MUPOBbIX KOMNAHUU, 3aHUMamWux
sedyujue mecma 8 pelimuHee Global CSR 100) u abcmpakmHo-o2udeckull (0606weHue u hopmyuposKa 8b180008) MEMODbI.

Pe3ynbmambl uccnedosaHud. Mcnosb3ys UHCMUMYUUOHA/IbHbIU nodxod K aHanu3y COb, 8 yacmHoCmu Ha/jau4Yue onnopmyHu-
Cmu4ecKoz20 hosedeHus KoMnaHul-npou3godumedieli, nouMu4eckol peHmbl (KaKk co CMopoHbl KoMnaHul-npousgodumernel, 1066u-
pYIOWUX CBOU UHMepecbl 8 3aKOHOOameJibHbIX 0p2aHax, Mak U o CMOPOHbI GrpoKpamuu, Komopol nopy4yeH KOHMpOJb 3a des-
me/ibHOCMbio KoMnaHuli-npouzsodumeieli), He2amusHbIX BHeWHUX 3¢gdekmos om deamesibHOCMU 60/1bLWUIUHCMBA MAK HA3bIBAEMbIX
"coyuasbHO omsemcmaeHHbIX" Kopnopayuli, omcymcmaue obwenpuHAmoz0 8 MexdyHapodHol npakmuke onpedeneHusa COb, xecm-
Kol cucmembl KOHMPOJIA U HAKA3aHus 3a eé HecobiodeHue, nodYyépkusaemcs, Ymo cyuwecmsyroujas cucmema sHeopeHus COb npu-
Hocum obwecmsy 6osibwe 8peda, Yem Bbi200.

O6ocHosaHo omcymcmsue uHcmumyma CObB, npedsioxeHo asmopcKkoe onpedesieHue Kamez20puu "coyuasibHaA OmBemcmBaeH-
Hocmb 6u3Heca" u sbidenAwmcA npobaembl co30aHuA 3pdekmusHozo uHcmumyma COb.

SnemeHmbl Hay4yHoU HOBU3HbI. /JOKA3aHO HecosepweHcmso cyuwecmsytoweli KoHyenyuu COB, a makxe omcymcmsue uHcmu-
myma "coyuasbHaa omsemcmseHHOCmb 6u3Heca”. OyepyeHbl KpaliHe HezamusHble nociedcmausa 018 Muposozo coobwecmsa om
BHedpeHuA cyujecmsyrowell KoHyenyuu COb 8 npakmudyeckylo dessmesibHOCMb CYy6beKMos pbIHOYHOU 3KOHOMUKU. Ha ocHose uH-
CMuMyyuoHabHo20 nodxoda chopMyIUPOBAHO aBMOPCKoe BudeHue CyujHoCmuU 3mo20 uHcmumyma.

Mpakmuyeckaa 3Ha4umocmse. Cocmoum 8 B03MOKHOCMU UCN0J/1b308AHUA NPEOJIOKEHHO020 N0OX0da npu UHCMUMYyUoHa u3ayuu
COb. bubnuoep.: 33.

Knoyesble ca08a: coyuasbHas omsemcmaseHHOCMb 6U3Heca; KopnopamusHas coyuasbHas 0msemcmseHHOCMb; UHCMUMYyyuo-
Ha/sIbHasAs Meopus; NOUCK nosiumuyeckoll peHmbl; onnopmyHUCMUYecKoe nosedeHue; Memodo ioaudeckuli UHOUBUOYA/IU3M.
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