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The purpose of the article was to investigate the status of Iran's export of nuts and dried fruits compared to those of
competing countries: US, China and Turkey.

Research methods. The necessary data was collected from the faostat database for four countries (USA, China, Turkey
and Iran). Also the data for production and export of nuts and dried fruits in Iran were also extracted from the Ministry of
Agriculture and Statistics Center in Iran.

Research results. The most important of nuts and dried fruits in Iran include pistachio and raisin. Sustainable non-oil
export revenues, especially revenues from export of nuts and dried fruits in addition to the continuation of sustainable
production can be achive to agricultural development and economic development of the country. The results of this re-
search showed that Iran has 20% of the market value of exported products for nuts and dried fruit. But in recent years have
been able to rival countries with proper planning a significant share of the global market gain of nuts and dried fruits.

Scientific novelty. There is a significant competitor for Iran in the field of export of nuts and dried fruits with coun-
tries such as: USA, China and Turkey. Statistics and information provided shows that Iran, in order to maintain their com-
petitiveness in the global market, should be have comprehensive properly planned.

Practical significance. One third non-oil export of Iran is dedicated to the export of nuts and dried fruits. Futurism can be
very important for the sustainable export of these products in the form of scientific research. Tabl.: 3. Figs.: 11. Refs.: 20.
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Scientific problem. Export in all countries
and in international trade is very important.
The reason lies in the fact that no country can
complete its own needs, produce and also if it
is possible to produce all the goods and ser-
vices required are not economical. Therefore,
countries have a considerable amount of
goods and services imported from other coun-
tries. On the other hand do require imports of
foreign exchange and financial resources and
therefore the country by producing and ex-
porting goods in their economic advantage to
providing the necessary financial resources.
Thus, countries are not able to survive with-
out export. Therefore, export promotion is an
integral part of economic policy (Samaei,
2009). The results of the study show that with
an increase of 1% in the growth of Export of
goods and services to GDP growth rate will be
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added as much as 19 percent. Is because in
most of the world, given the importance of
the export sector and it is named as a driving
force for other sectors. Emphasis on the de-
velopment of non-oil Export as an important
strategy, including methods of achieving sus-
tained economic growth in Iran (Soltani,
2009). The import and export of agricultural
sector is important as one of the most im-
portant indicators of food security in commu-
nities, especially in developing countries. Ac-
cording to the available information, from
2000 to 2015, the value of agricultural Export
of Iran has increased $ 880 million to nearly
$ 5.5 billion. But it was while imports agricul-
tural products over the years, has increased
from 2.6 billion dollars the amount to $ 9 bil-
lion (Table 1). Over the past years, despite
the ebbs and flows of Export and imports of
many agricultural sector, there was always a
constant principle in the export and import of
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agriculture. And it also increases the value of
imports over Export and has been a negative
trade balance gap in the agricultural sector.
However, this in turn is very important. Re-
form of the status quo in general, can be ex-
amined in two strategy that included:

1. Increasing agricultural Export.

2. Revising methods to reduce imports of
food and agricultural products.

Note the necessity of importance to the
stability of agricultural Export and foreign
exchange is concerned with earnings from Ex-
port of specific products such as nuts and
dried fruit.

Table. 1. Ratio of Export to imports and trade balance of the agricultural sector during
the years 2000-2015

Year Export (Billion $) Import (Billion $) Trade balance The ratio of export to import
2000 0.88 2.57 -1.69 34.2%
2001 1.00 2.65 -1.65 37.7%
2002 1.16 2.34 -1.18 49.6%
2003 1.67 2.60 -0.93 64.2%
2004 1.41 3.10 -1.69 45.5%
2005 2.28 3.16 -0.88 72.2%
2006 2.69 4.81 -2.12 55.9%
2007 3.27 5.26 -1.99 62.2%
2008 2.96 8.98 -6.02 33%
2009 3.36 8.41 -5.05 40%
2010 5.10 6.70 -4.60 52.6%
2011 5.50 10.40 -4.90 52.9%
2012 6.20 14.30 -8.10 43.4%
2013 5.20 13.50 -8.30 38.5%
2014 6.77 12.22 -5.45 55.4%
2015 5.45 8.89 -3.44 61.3%

Source: Iran Ministry of Jahad-e-Agriculture, adjustment and correction by researcher 2016.

Nuts definition

Defined, the culinary use of the word “nut”
is rather varied. Botanically speaking, nuts are
a composite of seed and dry fruit found inside
of a hard outer shell. By definition, tree nuts
are dry fruits with one seed in which the ova-
ry wall becomes hard at maturity. The most
popular edible tree nuts are almonds (Prunus
amigdalis), hazelnuts (Corylus avellana), wal-
nuts (Juglans regia), and pistachios (Pistachia
vera) (Emilio, 2010).

The importance of Iran’s export of Nut

According to information available to ex-
port of nuts in Iran's centuries-old history. In
previous years generally pistachios, dates, rai-
sins and almonds were considered as the most
important export items nuts in Iran. Among
Iran's agricultural export products, export
products such as pistachio, raisins and dried
apricots are the major share of the global ex-
port market (Amjadi et al 2010).

Analysis of recent research and publica-
tions. The value of agricultural Export in the
development of this section of society is evident
and clear so researchers have pointed out in
their research. Salami and Pishbahar (2000), to
study the comparative advantage and its chang-
es during the 1989-1999 Iran paid for a group of
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horticultural crops. The results indicate that
although calculated on the basis of criteria, Iran
and intriguing clear comparative advantage in
the production of the study products, But the
economic behavior of producers and exporters
in such a way that, producers failed to respond
timely and appropriately to changes in the ex-
port structure show the region and the world
(Jufrah and Farajollahi, 2013).

Farhadi and Mosadqi (2003) in their study
concluded that agricultural export has a sig-
nificant positive impact on the growth of the
agricultural sector and also the instability of
agricultural export earnings will be signifi-
cantly negative impact on this sector (Farhadi
and Mosadgqi, 2003).

Azrinfar (2004) also studied the trends and
factors affecting export of agricultural Export
(pistachio, raisin, page, date) in Iran and the
research result showed that apart from pista-
chio export, the export of other products has
been fluctuating. The research result also
showed that expressed inelastic the demand
for Export of these products. It can be con-
cluded that in stable condition, most cost
through increased export earnings from the
export of these products improved (Azrinfar,
2004).
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Khalid et al (2007) also study the relation-
ship between economic growth, employment
and Export in the agricultural sector in Iran.
Their results showed that agricultural Export
and a significant positive impact on employ-
ment and the development of the country
(Khalid et al 2007). Rasekhi and Abedi (2011)
studied the relationship between agricultural
Export and the developing index and the re-
sult of this research showed that the agricul-
tural Export had a positive effect to the de-
veloping index. Komijani and Haji (2002) re-
sult research and also the confirmed this.

The purpose of the article was to investi-
gate the status of Iran's export of nuts and
dried fruits compared to those of competing
countries: US, China and Turkey.

Research results. According to available
information, the country has a fundamental

advantage in the production of dried fruits
and nuts in the world. Iran's production of
products such as: Pistachio and Dried-berries
had the world's first rank and in products
ranging from Plum (paper production) had the
world's second rank and also in products such
as walnuts, dates and almonds tree had the
world's thrid rank. Although this ranks in dif-
ferent years due to fluctuations in production
may be somewhat different. But in general,
the evidence suggests the advantage of pro-
ducing dried fruits and nuts in Iran and export
statistics of such products in recent years, and
particularly the sustainability of its export
revenues is indicative of this advantage. As a
result, production and export of dried fruits
and nuts in Iran in are presented comparison
with some other countries in the world shown
in the Table 2.

Table 2. Production and export of dried fruits and nuts in Iran in are presented
comparison with some other countries in the world

Population | Percent of employment Agriculture’s . .
Country (rﬁillion) in agricull'zur)é shgare of GDP Global rank in nuts production
Almond trees (1), pistachio (2),
USA 314 2 1.2 Walnut (2), grapes and raisins
3)
Turkey Hazelnut (1), apricot and tab
80 25 9.2 (1), figs (1), pistachio (3), Wal-
nut (4)
Iran Pistachio (1), berry (1),dry apri-
79 25 11.2 cot (2), figs (2), raisins (3), Wal-
nut (3), date (2), almond (3)
China Grapes and raisins (1), peanuts
1344 38 9.6 (1), Walnut (1)
Spain 47 4.2 3.3 Almond (2)
Hazelnut (2), grapes and raisins
Italy 61 4.2 1.9 (2),(d|)fy?z,;1pr[1?cots i
Chile 17 13.2 5.1 Walnut (3)
Egypt 84 32 14.4 Date (1), figs (2),

Source: FAO, 2015, adjustment and correction by researcher 2016.

Due to favorable climate of the Iran in the
production of nuts, the country with having
the production advantage of this product. So
that as one of the largest producer and ex-
porters of dried fruits and nuts in the world.
Although the production of nuts, is faced with
serious rivals. The most important competitor
countries included: USA, Turkey and China.

Iran’s export of Nuts

In 2011, Iran's most important export nuts
based on their value include: pista-
chio(1.1billion §), raisins (272 million $), ha-
zelnut (50 thousand $), walnut (5 million $),
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figs (21 million $), almond (19 million $) and
dry apricots (2 million $) respectively (Figure 1).
It seems that the aggregate number of pista-
chios, raisins, dates and other dried fruits and
nuts can be concluded that approximately
two billion dollars worth of non-oil export of
Iran and about one third of Iranian agricultur-
al export is expected to the export of dried
fruits and nuts. Then, this paper discusses to
evaluate the production and export of Iran
nuts and compared with rival three countries
(USA, Turkey and China).
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Figure 1. Iran's most important export nuts, 2011

Source: FAQ, 2015, adjustment and correction by researcher 2016.

Iranian pistachio Export compared with
competitor countries

At 2011, Iran exported 130 thousand tons
of pistachio revenue of 1.1 billion $ had the
first rank in the world. In 2011, USA also ex-
ported the pistachio 105 thousand tons with a

value of approximately 674 million $ and also
Turkey export the pistachio 12 thousand tons
with a value of approximately 23 million $ and
China export the pistachio 5 thousand tons
with a value of approximately 11 million $
(Figure 2).

million $

1200 -
USA

1000 -
800
600
400 -
200 -
0
Turky

Iran

China

Value export of Pistachio

Figure 2. Value export of Pistachio, 2011

Source: FAO, 2015, adjustment and correction by researcher 2016.

It seems that the strongest challenger to
Iranian pistachio Export , is the USA and this
country is the second largest producer of pis-

tachios in the world. The pistachio production
in Iran and the United States during the years
2000-2014 was on the Table 3, Figure 3.

Table 3. Pistachio production in Iran and the United States during the years 2000-2014

Year Iranian pistachio production USA pistachio production Production ratio of USA
(thousand tons) (thousand tons) to Iran (percent)

2000 188 89 47

2001 161 85 53

2002 256 137 54

2003 173 54 31

2004 134 157 117

2005 176 128 73

2006 211 108 51
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Continued table 3

2007 267 189 71
2008 90 126 140
2009 184 161 88
2010 216 237 110
2011 157 203 129
2012 183 252 138
2013 170 218 128
2014 230 233 101
Source: US Administrative Committee for Pistachios, 2016.
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Figure 3. Volume production of Pistachio Iran and the United States during 2000-2014

Source: FAO, 2015, adjustment and correction by researcher 2016.

Iranian raisin Export
competitor countries

According to FAO (2011) the most im-
portant exporting raisin countries in the world
included: Turkey, the United States and Iran.
In 2011, Turkey exported 214 thousand tons of
raisin revenue of 506 million $ had the first

compared with

rank in the world. In 2011, USA also exported
the raisin 149 thousand tons with a value of
approximately 403 million $ and also Iran ex-
port the raisin 113 thousand tons with a value
of approximately 272 million $ and China ex-
port the raisin 48 thousand tons with a value
of approximately 103 million $ (Figure 4).
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Figure 4. Value export of raisin, 2011

Source: FAO, 2015, adjustment and correction by researcher 2016.
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Iranian almond Export compared with
competitor countries

According to FAO (2011) the most important
exporting almond countries in the world in-
cluded: the United States, Spain, Italy and Chi-
na. In 2011, USA exported 450 thousand tons of
almond revenue of 2.1 billion $ had the first

rank in the world. In 2011, China also exported
the almond 24 thousand tons with a value of
approximately 92 million $ and also Turky ex-
port the almond 6 thousand tons with a value
of approximately 48 million $ and Iran export
the almond 1.3 thousand tons with a value of
approximately 19 million $ (Figure 5).
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Figure 5. Value export of almond, 2011

Source: FAOQ, 2015, adjustment and correction by researcher 2016.

Iranian walnut Export
competitor countries

According to FAO (2011) the most im-
portant exporting walnut countries in the
world included: the United States, Mexico and
Chile. In 2011, USA exported 81 thousand tons
of walnut revenue of 617 million $§ had the

compared with

first rank in the world. In 2011, China also ex-
ported the walnut 7 thousand tons with a val-
ue of approximately 47 million $ and also Tur-
key export the walnut 3.7 thousand tons with
a value of approximately 36 million $ and Iran
export the walnut 1.5 thousand tons with a
value of approximately 5 million § (Figure 6).
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Figure 6. Value export of walnut, 2011

Source: FAO, 2015, adjustment and correction by researcher 2016.

Iranian hazelnut Export compared with
competitor countries
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According to FAO (2011) the most im-
portant exporting hazelnut countries in the
world included: Turkey, Italy, Spain and USA.
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Turkey is the first world hazelnut producer
and exporter. In addition, it covers approxi-
mately 70 percent and 82 percent of the
world s production and Export respectively.
Turkey exported the hazelnut is approximate-

ly 1 billion $ and also USA export the hazelnut
7 million $ and china export approximately 1
million $ and also Iran hazelnut Export are
0.05 million $ (Figure 7).
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Figure 7. Value export of hazelnut, 2011

Source: FAOQ, 2015, adjustment and correction by researcher 2016.

Iranian fig Export compared with com-
petitor countries

According to FAO (2011) the most im-
portant exporting fig countries in the world
included: Turkey, Egypt, Aljazaier and Iran.
Turkey is the first world fig producer and ex-
porter. In 2011, Turkey exported 45 thousand
tons of fig revenue of 151 million $ had the

first rank in the world. In 2011, USA also ex-
ported the fig 5.4 thousand tons with a value
of approximately 21 million $ and also Iran
export the fig 5 thousand tons with a value of
approximately 19 million $ and China export
the fig 0.5 thousand tons with a value of ap-
proximately 1.5 million § (Figure 8).
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Figure 8. Value export of fig, 2011

Source: FAO, 2015, adjustment and correction by researcher 2016.

Iranian dry apricots Export
with competitor countries

According to FAO (2011) the most im-
portant exporting dry apricots countries in
the world included: Turkey, Germany and Af-
ghanestan. Turkey is the first world dry apri-

compared
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cots producer and exporter. In 2011, Turkey
exported 90 thousand tons of dry apricots
revenue of 361 million $ had the first rank in
the world. In 2011, USA also exported the
dried apricots 1.7 thousand tons with a value
of approximately 7 million $ and also Iran ex-
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port the dried apricots 0.8 thousand tons with
a value of approximately 2 million $ and China

export the dried apricots 0.5 thousand tons
400

with a value of approximately 1.8 million $
(Figure 9).
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Figure 9. Value export of dry apricots, 2011

Source: FAOQ, 2015, adjustment and correction by researcher 2016.

Conclusions. Global market demand for
dried fruits and nuts is a thriving market. As
for the study of dried fruits and nuts (pista-
chio, raisins, figs, almonds, walnuts, hazel-
nuts, dried apricots) can generally demand a
market valued at $ 10 billion annually. In this

global market, the USA, Iran, Turkey and Chi-
na have the eighty percent of the world's
supply of these products and consequently the
value of its income in the world. Iran has the
20 percent of the value of Export of these
products to the global market (Figure 10).
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Figure 10. Value export of nuts
(pistachio, raisins, figs, almonds, walnuts, hazelnuts, dried apricots), 2011

Source: FAO, 2015, adjustment and correction by researcher 2016.

The global market for dried fruits and nuts
with demand growth close to 3% during the
past years. The statical data also identified
during the study period Iran export income of

110

these nuts was decreased nearly 15 per cent,
while that of rival countries were increased
their export income: China 45%, Turkey 13%
United States 3 Percent (Figure 11).
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Figure 11. Value export of nuts, 2010-2011

Source: FAOQ, 2015, adjustment and correction by researcher 2016.

In the case of pistachios a serious competi-
tor and always there is that the USA state is
based on information provided shows that alt-
hough production between Iran and the Unit-
ed States over the past 15 years has waned,
but that seems to be the USA export of pista-
chio during the years from about 50 percent
of Iran's Export have increased to near 100%.
In addition, China and Turkey are also plan-
ning to produce not only have its domestic
market (close to $ 750 million) from the share
of export of Iranian pistachios outside are also
able to close to $ 35 million from the interna-
tional market this product in Iranian pista-
chio. These statistics, are mentioned need to
keep a regular schedule, in order to maintain
domestic production and international market
these specific products.

The export market value of raisins, four
mentioned countries, is nearly $ 3.1 billion
annually, that had nearly 12 percent annual
growth during 2010 and 2011, as Iran has not
only not increased but also lost the 15 per
cent of the international markets of raisin ex-
port. But the rival countries obtain this share
of international market especially China. So
that although Iran was faced with the loss of
50 million dollar international rains export,
but to the rival countries obtain this
share:Turkey $ 80 million, US $§ 70 million and
China 30 million US dollars). USA export of the
almond is nearly 2.2 billion $ a year (more
than the total value of Iran Export nuts). Dur-
ing the study years, the value almond Export
growth in Turkey and China was 40 and 30
percent respectively. It is obvious that the
USA had increased your income from export

EkoHomika AlK, 2020, Ne 9

earnings from selling walnuts amount 150 mil-
lion $ during the past year. It should be noted
that Turkey be produced with less than a third
of Iran capacity to walnuts produce, has ob-
tained the five per cent the world's export
market value. The value of Export of hazel-
nuts in the world was increased during the
study period, 17 percent. All this added value
has been provided to Turkey, this country
more than one billion dollar in export income
from sale hazelnuts in the world. Turkey has
managed with proper planning nearly 99 per-
cent of the world market for this product.
Iran has suitable climate to growth the ha-
zelnuts and increased the productivity both
qualitatively and quantitatively appropriate to
be planning, logical, principled and sustained
in this field can also diversify the export of
nuts to secure the growth of export income in
the agricultural sector and thus the prosperity
and development, and economic.

The value of Export of dried fig in the
world nearly 350 millions of dollar annually.
Nearly 60% of this market is in the hands of
Turkey. Iran's export potential in this market
is less than 15 percent. Since lIran is the
world's fourth largest producer of figs in the
word, therefore, achieved a share of at least
25 percent is not out of reach. More attention
to improvement of processing and conversion
processes of fresh fig and convert to dried
fruit, is necessary, especially, develop the
export of dried figs in Iran is important fac-
tors to the development of nuts export. Alt-
hough Iran has capacity the second biggest
producer of apricots in the world, but cannot
obtain the logical share of this produce export
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in the world. Turkey had been acquired near-
ly 400 million $ income from this product, but
Iran had been acquired nearly 2 million $ per
year. Statistics and information provided
shows that Iran, in order to maintain their
competitiveness in the global market, should
be have comprehensive properly planned. This
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program, to be considered and maintained the
strengths and weaknesses of nuts production
and export of Iranian nuts. In this regard, the
observation and study of the production and
export of dried fruits and nuts by rival coun-
tries is very important.
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Moxammad Cadez E6pazimi. [MopisHANbHe JocnidxKeHHA ekcnopmy 3 IpaHy 2opixis ma cyxodpykmis wo0o KpaiH-
KoHKypeHmis: CLUA, Kumaio ma Type4y4uHu

Mema cmammi - npoaHanizysamu cmaH ekcnopmy IpaHom 2opixis i cyxodpykmis NopisHAHO 3 KpaiHaMu-KOHKYpeHmamu:
CLUA, Kumal ma Type44uHa.

Memoduka docnidxkeHHA. HeobxioHi mamepianu 6ys0 83amo 3 6a3u daHux ®AO dna Yyomupbox KpaiH (CLUA, Kumad, Type4yyuHa
ma IpaH). Takox daHi wodo supobHuymsa U ekcnopmy 2opixis i cyxoppykmis 8 IpaHi ompumaHo 8i0 MiHicmepcmaa cinbcbKo20
2ocnodapcmaa ma cmamucmuy4Ho20 yeHmpy Ipany.

Pe3ynbmamu docnidxeHHA. Halisaxknusgiwi pisHosudu eopixis i cyxoppykmis 8 IpaHi ye gicmawku ma pod3uHku. Cmiliki
HeHamosi doxodu 8i0 exkcnopmy, ocobsuso doxodu 8i0 ekcnopmy 2opixis ma cyxodpykmis y npodosKeHHA Cmasao2o B8upob-
HUUMBA, MOXYMb CNPUAMU PO3BUMKY Ci/IbCbKO20 20cN00apcmsa ma eKOHOMiYHOMY PO38UMKY KpaiHu. AK nokasasau pesy/smamu
nposedeHo20 docnidxkeHHs, IpaH mae 20% puHKoB8oi Bapmocmi ekcnopmosaHoi npodyKuii eopixis i cyxodpykmis. [Ipomee 3a ocmaHHi
POKU KpaiHaM-KOHKYPEHMAM 3 HAJIeKHUM NJIGHYBAHHAM B804JI0CA 3aGXONUMU 3HAYHY YACMKY CBiM0B8020 PUHKY 2opixis i cyxo-
dpykmis.

EnlemMeHmMu HayKosoi HOBU3HU. IpaH MAae NOMYKHUX KOHKYpeHmiB 8 2a/sy3i ekcnopmy 20pixig i cyxoppykmis, ceped sakux maki
KpaiHu, Ak CLUA, Kumal ma TypewyyuHa. HasedeHi cmamucmuyHi 0aHi ma iHgopmayia 3acgidyunu, wo 014 nidmpumKu 8/1aCHOT
KOHKYPEHMOCNPOMOXXHOCMIi Ha c8iMoBOMY PUHKY IpaH nosuHeH 3anposadumu 8ceGiYHe HA/IeXKHE NIaHYBAHHA.

MpakmuyHa 3Ha4ywicme. TpemuHa ipaHcbKo20 HeHagpmoso2o eKcnopmy NpuNAdae Ha 20pixu ma cyxodpykmu. dymypusm mo-
Ke 6ymu Oyxke BaxauBUM 018 CMAsio20 ekcnopmy yiei npodyKkyii y popmi Haykosux docnidxeHb. Taba.: 3. Puc.: 11. bi6nioep.: 20.

Knroyosi cnosa: ekcnopm; cyxodpykmu; 2opixu; IpaH; KpaiHu-KOHKypeHmu.
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Teputopin, Cinbcbkorocnogapcbkui Konegx lcdaxaHcbKkoro TexHonoriyHoro yHisepcutety (lccaxaH, 84156-83111,
IpaH)

E-mail: Ebrahimi_ms@iut.ac.ir

ORCID iD https://orcid.org/0000-0003-3193-9726

Moxammao Cadee 36pazumu. CpasHumesibHoe ucciedosaHue 3Kkcnopma ¢ MpaHa opexos U cyxodpyKmos omHocumesibHO
cmpaH-KoHKypeHmos: CLUIA, Kumasa u Typyuu

Lenb cmambu - uccnedosamb COCMOSHUE 3KCnopma MpaHOM opexos8 U Cyxo@pyKmos8 Nno CPABHEHUKw CO CMpaHamu-
KoHKypeHmamu: CLUA, Kumal u Typyus.

Memoduka uccnedosaHus. Heob6xodumble mamepuasibl 6biau 83ambl U3 6a3bl daHHbIX ®AO da15 Yembipex cmpaH (CLUA, Kumad,
Typyus u UpaH). Takxe daHHble No nNpou3sodCMBY U 3KCNOpmMy opexos U cyxogpykmos 8 MpaHe nosayyYeHbl om MuHucmepcmsa
ce/IbCKo20 xo3alicmaa u cmamucmuy4ecKo20 yeHmpa Mpaxa.

Pe3ysbmamsi uccnedosaHus. BaxHeliwue pasHosudHocmu opexos u cyxoppykmos 8 MpaHe amo ucmawku u ustom. Ycmou-
qugble HeHe(hmAHble 00X00bl oM 3Kcnopma, ocobeHHo Jdoxo0bl OM 3KCNOPMa opexos8 U Cyxoppykmos 8 npodosikeHuUe ycmoliqusozo
npou3sodcmaa, mMo2ym cnocob6cmsosams paszsuMUK Ce/IbCKO20 X03AUcmaa U 3KOHOMUYeCKOMY passumuio cmpatbl. Kak nokasanu
pe3yibmamsi ucciedosaHus, MpaH umeem 20% pbiHO4YHOU cmoumocmu 3Kchopmupyemol npodyKyuu opexos u cyxogpykmos. Ho 3a
nocsedHue 200bl CMPAHAM-KOHKYPEeHMam ¢ GO/IKHbIM NJIGHUPOBAHUEM yOas10Ch 3aX8amumb 3Ha4umMesibHyo 00J110 MUPOBO20 PbIHKA
opexos U cyxopykmos.

SnemeHmMbI Hay4yHoU HOBU3HbI. MpaH umeem MOUHbIX KOHKYPeHmos8 8 ompac/iu 3KCNhopma opexos u cyxodpykmos, cpedu Ko-
mopbix makue cmpatbl, Kak CLUA, Kumald u TypyusAa. lNpusedeHHbie cmamucmuyeckue JaHHble u UHopmayua 3acsudemesibCmso-
8asu, Ymo 018 noddep:KaHuUsA cobcmeeHHOU KOHKYPeHmMOoCnoco6HOCMU Ha MUPOBOM pbiHKe MpaH OoJixKeH 88ecmu 8CecmopoHHee
Hadnexaujee naaHuposaHue.

lMpakmuyeckas 3Ha4Yumocmb. Tpemb UPAHCKO20 HeHe(bMsAHO20 3Kcnopma npuxodumcs Ha opexu U cyxogpykmsbl. dymypusm
MoxKem 6bimb 04YeHb BAXXHbIM 017 ycmoliyuso20 3Kcnopma 3moli npodyKyuu 8 opme Hay4Hbix uccnedosarul. Taba.: 3. Unn.: 11.
bubauoep.: 20.
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